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Terms & Conditions
Effective date: 12 May 2026  ·  Draw date: Final ATSA show, 2027

These Terms and Conditions ("Terms") govern participation in the Rolapal Case Study Competition ("Competition") conducted by Rolapal Limited, a company incorporated in New Zealand ("Rolapal", "we", "us", or "our"). By submitting an entry, participants agree to be bound by these Terms in full. If you do not agree to these Terms, do not enter.

1. Definitions
In these Terms, the following definitions apply:
1. "Competition Period" means from 12 May 2026 until 11:59 pm NZST on the date of the 26 May 2027.
1. "Entry" means a completed case study submission uploaded via the official entry form at form.jotform.com/260805814768062.
1. "Entrant" means an individual who submits a qualifying Entry in accordance with these Terms.
1. "Prize" means the grand prize package described in clause 5.
1. "Rolapal Product" means any product manufactured or distributed by Rolapal Limited.
1. "Winner" means the Entrant drawn in accordance with clause 8.

2. Eligibility
2.1 The Competition is open to individuals worldwide, excluding residents of the Australian Capital Territory (ACT) and South Australia (SA), who meet all the following criteria at the time of entry:
1. Are aged 18 years or older;
1. Are a qualified therapist, dealer staff member, sales representative, or end user of Rolapal products; and	Comment by Terri Davies: @Megan Ransley - how do we envision an end user doing a case study for us? I personally do not think we should include them - thoughts?	Comment by Megan Ransley: I love the idea of lived experience. Yes it might not be a fully formed case study but before and after photos, vids or own voice additions are really valuable. This would be in the case where the rep or professional didn't do the work but the person might. Doubt there would be huge uptake but we could advertise on the various forums (come on markerting) I'd like to see it wider than just the professonals. No real guardrails on what a case study must be except what we are asking for in this case since its not a study. 
1. Have obtained all necessary patient/user consents as required by clause 4.

2.2 The following persons are not eligible to enter:
1. Employees, contractors, directors, or officers of Rolapal Limited or any of its subsidiaries or affiliated entities;	Comment by Terri Davies: Think we need to clarify what affiliated entity is in our definitions
1. Immediate family members (spouse, partner, parent, sibling, or child) of any ineligible person listed above;
1. Residents of the Australian Capital Territory (ACT) or South Australia (SA), who are excluded from entering the Competition;

2.3 Rolapal reserves the right to verify the eligibility of any Entrant and to disqualify any Entrant who does not satisfy the eligibility criteria.

3. Competition Period
3.1 The Competition opens on 12 May 2026 and closes at 11:59 pm New Zealand Standard Time (NZST) on the Closing Date.

3.2 Entries received after the Closing Date will not be accepted. Rolapal accepts no responsibility for late, lost, incomplete, or misdirected entries.

3.3 Rolapal reserves the right to extend, shorten, or otherwise modify the Competition Period at its sole discretion, with reasonable notice provided via www.rolapal.co.nz.

4. How to Enter
4.1 To submit a valid Entry, the Entrant must:
1. Obtain signed consent from the user (patient or client) using the Rolapal Case Study Consent Form before any photographs, video, or clinical notes are captured;
1. Document the user's presenting condition, treatment plan, the Rolapal product used, and clinical outcomes recorded at 2, 4, and 6 weeks;
1. Capture clear, well-lit photographs and, where possible, short video footage at each stage in landscape orientation against a neutral background;
1. Include an honest written account from the Entrant and, where consented, from the user, describing the difference the Rolapal product made; and
1. Upload all information and supporting materials via the official entry form at form.jotform.com/260805814768062 before the Closing Date.

4.2 An Entry is not considered complete, and will not be entered into the draw, until all required materials have been successfully submitted via the online form.

4.3 There is no limit to the number of Entries an eligible Entrant may submit, provided each Entry relates to a distinct and separate case study. Each qualifying Entry constitutes one entry into the draw.

4.4 Entries must be submitted in English.

4.5 Rolapal reserves the right to reject any Entry that is incomplete, illegible, fraudulent, or otherwise does not comply with these Terms, without notice.

5. Rolapal Product Requirement
5.1 A Rolapal product must be the central focus of every Entry. Case studies that feature other brands' products alongside a Rolapal product are permitted, provided the Rolapal product is clearly identified as primary to the treatment and clinical outcome documented.

5.2 Entries in which a Rolapal product is incidental, secondary, or absent will be disqualified.

5.3 The inclusion of other brands' products in an Entry does not imply endorsement, partnership, or affiliation between Rolapal and those brands. Other brands referenced in an Entry will be anonymised in any published case study material, unless separate written consent is obtained from that brand.

6. Consent and Privacy
6.1 Entrants are solely responsible for obtaining valid, signed consent from the user (and their legal guardian if applicable) using the Rolapal Case Study Consent Form prior to collecting any photographs, video, or identifiable clinical information.

6.2 Entries submitted without a completed Rolapal Consent Form will be disqualified.	Comment by Terri Davies: Is this somewhere easily downloadable on the competition form page or on our website	Comment by Danielle Mills: Will be on the comp page on the website

6.3 Rolapal will handle all personal information collected in connection with the Competition in accordance with the New Zealand Privacy Act 2020 and any applicable local privacy legislation. Personal information will be used solely for the purposes of administering the Competition, verifying entries, and (where consent has been granted) for clinical education and marketing purposes.

6.4 By entering, Entrants grant Rolapal a non-exclusive, royalty-free, worldwide licence to use, reproduce, publish, and display the submitted case study content (subject to the consent options selected in the Consent Form) for clinical education, promotional, and marketing purposes.

6.5 Entrants warrant that all consents required for the use of any third-party content, images, or personal information included in their Entry have been obtained and agree to indemnify Rolapal against any claims arising from a failure to do so.

7. Prize
7.1 One (1) grand prize will be awarded. The prize package consists of:
1. Return economy class airfare (subject to clauses 7.2 and 7.3 below);
1. A VIP Rolapal factory tour in New Zealand;
1. A Kiwi Experience Hop-On Hop-Off bus pass; and
1. NZD $500 accommodation credit.

7.2 Airfare — Australian residents: Rolapal will arrange and pay in full for return economy class flights between the Winner's nearest major Australian international airport and Auckland, New Zealand.

7.3 Airfare — International residents (outside Australia): Rolapal will contribute towards the Winner's return airfare an amount equivalent to the cost of a standard return economy class fare between Sydney, Australia and Auckland, New Zealand at the time of booking (Airfare Contribution Cap). Any airfare costs exceeding the Airfare Contribution Cap are the sole responsibility of the Winner.

7.4 The prize is non-transferable, non-exchangeable, and cannot be redeemed for cash or any alternative prize in whole or in part, except at Rolapal's sole discretion.

7.5 The prize must be redeemed within 12 months of the Winner being notified, subject to reasonable availability and mutual agreement on travel dates with Rolapal.

7.6 Rolapal accepts no responsibility for any additional costs associated with claiming or using the prize, including but not limited to visas, travel insurance, meals, transport to and from airports, or personal expenses.

7.7 The Winner is responsible for ensuring they hold a valid passport and any required travel visas for entry into New Zealand. Rolapal will not be liable if a Winner is unable to travel due to passport, visa, or other travel document issues.

7.8 Rolapal strongly recommends the Winner obtain comprehensive travel insurance prior to travel. Rolapal accepts no liability for any loss, injury, illness, damage, delay, or other claim arising in connection with travel associated with the prize.

7.9 The prize value is approximately NZD $5,000–$7,000 depending on the Winner's country of residence and airfare costs at the time of booking.

8. Draw and Winner Selection
8.1 The draw will take place at the final ATSA (Assistive Technology Suppliers Australia) conference of 2027, the specific date and location of which will be confirmed on www.rolapal.co.nz no less than 30 days prior to the draw.

8.2 The Winner will be selected by a random draw from all valid, qualifying Entries received during the Competition Period. The draw will be conducted by a Rolapal representative in the presence of an independent witness.

8.3 Each qualifying Entry represents one entry in the draw. Entrants who submit multiple qualifying Entries will receive a corresponding number of draw entries.

8.4 The draw result is final and binding. No correspondence will be entered into regarding the selection of the Winner.

9. Winner Notification and Acceptance
9.1 The Winner will be notified at the draw event (if present) and subsequently contacted using the contact details provided in their Entry submission.

9.2 If the Winner cannot be contacted within 14 days of the draw, or fails to respond within 14 days of notification, or is found to be ineligible, Rolapal reserves the right to redraw a new Winner from the remaining valid Entries.

9.3 The Winner may be required to sign and return a prize acceptance declaration and consent to publicity within 14 days of notification. Failure to do so may result in forfeiture of the prize.

9.4 Rolapal may, at its discretion, announce the Winner's name and general location (e.g. city and country) on its website and social media channels. By entering, Entrants consent to such publication.

10. Disqualification
Rolapal reserves the right to disqualify any Entrant and void any Entry, at any time, if the Entrant:
1. Does not meet the eligibility requirements;
1. Submits a case study in which a Rolapal product is not the primary focus;
1. Has not obtained valid user consent prior to collecting case study materials;
1. Submits an Entry that is fraudulent, misleading, incomplete, or fabricated;
1. Breaches any applicable professional, ethical, or regulatory obligations;
1. Tampers with or attempts to manipulate the entry process; or
1. Acts in a manner that is harmful, offensive, or brings Rolapal into disrepute.

11. Intellectual Property
11.1 The Entrant retains ownership of the original content submitted. By entering, the Entrant grants Rolapal a non-exclusive, royalty-free, worldwide licence to use, reproduce, edit, publish, and distribute the Entry content for clinical, educational, and promotional purposes, subject to the consent options selected in the Rolapal Case Study Consent Form.	Comment by Terri Davies: In 6.4 we say “non-exclusive, perpetual, royalty-free, worldwide “ we need to choose one for both of them for consistency

11.2 The Entrant warrants that the content submitted is original, does not infringe any third-party intellectual property rights, and that the Entrant has the right to grant the licence described above.

12. Limitation of Liability
12.1 To the fullest extent permitted by applicable law, Rolapal accepts no liability for:
1. Any loss or damage arising from participation in the Competition or use of the prize;
1. Any technical failure, data loss, or error affecting the submission or processing of Entries;
1. Any delay, cancellation, or modification to the Competition or the prize; or
1. Any act or omission of a third-party supplier in connection with the prize.

12.2 Nothing in these Terms limits liability for fraud, death, or personal injury caused by Rolapal's negligence, or any other liability that cannot be excluded by law.

13. General
13.1 Rolapal reserves the right to amend, suspend, or cancel the Competition at any time, with reasonable notice, without liability to Entrants.

13.2 These Terms are governed by the laws of New Zealand. Any dispute arising in connection with the Competition will be subject to the exclusive jurisdiction of the courts of New Zealand.

13.3 If any provision of these Terms is found to be invalid or unenforceable, the remaining provisions will continue in full force and effect.

13.4 These Terms constitute the entire agreement between Rolapal and Entrants in relation to the Competition and supersede all prior representations, agreements, or understandings.

14. Contact
For queries regarding the Competition or these Terms, please contact:

Rolapal Limited
Email: info@rolapal.co.nz
Website: www.rolapal.co.nz
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